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Brand loyalty
will decline 

by 25% (1)

of consumers
consider

switching from
their preferred

brands to
more

affordable
options (2)

Two times
more likely to
pay more for

premium
brands, young

consumers
from Asia and

the Middle
East (3)

25%

1. Price vs brand
loyalty

5. Secondhand market:
Consumers choose
sustainable alternatives

4. Marketplace & Social
Commerce redefine online
retail

3. Omnichannel & Phygital:
merged online and offline
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Forrester - Predictions 2025: B2C Marketing & Customer Experience

PwC - PwC’s Voice of the Consumer Survey 2024

McKinsey - State of the Consumer 2024: What’s now and what’s next

McKinsey - What is personalization?

Forbes - The Future Of Retail: 10 Game-Changing Trends That Will Define 2025

Polestar - Retail Industry Trends and Insights: A Look Ahead to 2025 and Beyond

Think with Google - The future of retail: Global trends shaping the next 5 years

Statista - Global: social commerce revenue by platform 

Retail Dive - ThredUp: US resale market projected to reach $70B by 2027

Launch personalized
pricing and
promotions tailored to
each consumer group
with AI Price
Optimization.

Adapt your pricing to the market and your
customers’ willingness to pay, with AI Price
Intelligence.

Monitor your competitors’ prices, and
implement consistent strategies across
different channels and locations with
Geographic Price Monitoring.

Compare refurbished product prices and
analyze your competitive position with
Competitor Price Monitoring.

Find out the prices of any seller on any
marketplace. Barrier-free price monitoring on
Amazon and Google Shopping with
Marketplace Sellers Benchmark.

Social Commerce

AR (augmented
reality) in online
shopping. 
See what a lipstick or a
piece of furniture
would look like in 
your space

Marketplaces will
account for between

45% and 50% of
total online spend in

2025 (7)

Hyper personalization
of the shopping

experience:

-50%
customer acquisition

costs

+15%

of customers compare
products online before

purchasing  

Gen Z spends 4% more in
physical stores than

Millennials     (7)

40% x2

AI is creating
unique shopping
experiences with
dynamic pricing

tailored to
individual
budgets

Advanced analytics
and AI to forecast
customer needs

(5)

Digital shelf labels
to implement
dynamic pricing in
physical stores. 
Walmart has introduced
digital labels on its
shelves

Gens Z and Millennials
buy 4 times more
often than other

generations on social
media (3)

use multiple channels
during their shopping

experience (6)

80% $350b

revenue
forecast for
the global

secondhand
market by 2028

2. Hyper personalization
driven by AI

Meta is in
the lead,
2024
revenue
forecast

 of consumers
have

transformed
their buying

based on social
responsibility or
environmental

impact

$94 billions
Facebook
Marketplace and
Instagram
Shopping 

TikTok Shop
$20 billions

Giants like Ikea,
Levi’s and Zara
have already

launched 
their own

secondhand
platforms 

Retail 
trends for
2025
In 2025, retail will focus on price,
personalization, and sustainability, 
with more demanding and connected
consumers than ever before.
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GenZ Millenials 

42%vs 38%

4

450€

400€

50%

revenue (4)

(6)
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Learn more

https://www.minderest.com/price-intelligence
https://www.reactev.com/price-optimization-software
https://www.reactev.com/price-optimization-software
https://www.minderest.com/marketplace-sellers-benchmark
https://www.minderest.com/competitor-price-monitoring

